


President’s message
It’s been a wonderful, challenging and exciting 
year at Trade Centre Limited where, as always, 
we are completely focused on creating economic 
and community benefits by bringing people 
together.

We continue to build a solid foundation of 
excellent partnerships, creating a legacy of 
excellence in attracting and hosting major 
events, conventions and meetings. TCL has been 
privileged to play a key role in the process of 
establishing critical infrastructure we need to 
attract the larger events that we know meetings 
and events organizers want to bring to our city 
and our province. 

The potential for a new convention centre is 
generating a lot of excitement and we remain 
supportive of the province’s and municipality’s 
efforts to move this forward to the benefit of all 
Nova Scotians.

TCL staff continues to work very hard at not only 
driving economic prosperity for the people of 
Nova Scotia, but also bringing people together 
to experience the extraordinary. I’m so proud 
to be a part of this team and excited about the 
vision we are building for the future.

        Scott Ferguson
     President & CEO
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Bringing people together 
for major concerts and events has generated

in direct and incremental economic impacts 
for Halifax and Nova Scotia over the past 15 years



698 events

886,868 visitors

$176.1 million 
in direct and incremental 

expenditures

You can feel the spark in the air. Hear the buzz on the street. See the gleam in people’s 
eyes. The city is electric: something big is happening, right here in Nova Scotia.  
And we’re all a part of it.

Bringing people together to share extraordinary experiences — that’s what major 
events are all about, and it’s what Trade Centre Limited does better than anyone else. 

As the only city in the world to have hosted all three IIHF Championship hockey 
events, this year proved once again that Halifax has the vision and the team to host 
exceptional world-class events. The Canadian Sport Tourism Alliance recognized that 
fact, naming the 2008 IIHF World Championship Canada’s top Sport Event of the Year. 
More tangibly, anyone who ventured downtown during the event also knew it: our 
hotels, shops, restaurants and bars were bustling with non-stop activity. 

This year, visitors to our facilities injected $176.1 million into our economy in direct 
and incremental expenditures. TCL’s unique business model integrates and aligns five  
complementary business units around the single goal of bringing people together 
to create a broad stream of economic and cultural benefits that flows into our 
community and throughout the province. 
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major events 
        matter
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$187.45  was spent by TCL guests on behalf 
of every citizen of Nova Scotia. 

*Based on a provincial population of 939,475 as of April 1, 2009

Strong alliances
Working in collaboration with community partners and multiple levels of 
government, TCL’s Major Events group proved again this year that events 
are catalysts for tremendous province-wide economic and cultural benefits.

The 2008 IIHF World Championship brought in over $23 million in 
expenditures, and focused the attention of over 560 million TV viewers in 
25 countries on Nova Scotia — international exposure worth millions that 
spurs future opportunities for more sporting events, concerts, conventions 
and trade.  It also created a legacy of health and wellness: a $200,000 
donation to Hockey Nova Scotia will support the development of youth 
throughout our province through participation in the sport.

June 2008’s week-long stopover by the Clipper Round the World Yacht Race 
drew 30,000 visitors to the Halifax waterfront and another 14,000 to the 
Sydney Marine Terminal. But the event offered lasting impacts over and 
above the $4 million it directly injected into the economy. Branding Nova 
Scotia to a worldwide audience of over 200 million people in 10 countries 
drives tourism and business opportunities. And sharing our resources and 
expertise with Cape Breton Regional Municipality better positions that 
community to host and benefit from future events.

Our concentration on forging alliances and building capacities in 
communities throughout Nova Scotia will set the stage for a strong 
province-wide hosting network and better position us as a favourite  
events destination.

With that goal in sharp focus, we look forward to making the most of 
upcoming opportunities — such as the 2010 Tim Hortons Brier and the 
10th International Conference on Mercury as a Global Pollutant — as we 
continue to prospect for future events.



A bustling and vibrant 

downtown contributes to the 

economic well-being of the 

entire province. Convention 

delegates spend about $252 

daily — seven times more 

than local event attendees. 

Those dollars go towards 

improving our province’s 

infrastructure and services:

roads, health care,  

education and jobs  

for our young people.

It’s the nature of people to gather. We come together to exchange ideas and to 
learn. To forge new alliances and sustain relationships. To get business done. No 
technology can ever replace the immediacy and dynamism of meeting face to 
face. This year WTCC Halifax brought together almost 100,000 delegates for 572  
different meetings, conventions and events.

Even in economic downturn, Nova Scotia remains an enticing and cost-effective 
meeting destination for regional, national and international clients. In fact, 
our geographic proximity to Europe and the northeastern U.S., air access to 
international hubs and the refreshing charm of a relaxed seaside location have 
given us a tremendous advantage in courting the international congress market. 
This year — thanks to strategic collaboration with Destination Halifax, the Halifax 
International Airport Authority and a host of community partners — we have 
welcomed this lucrative market to our province. Nearly 1,300 attendees visited us in 
August for the International Foundation of Employee Benefits Services conference. 
A month later, the International Council for the Exploration of the Sea brought 700 
delegates to Halifax from 34 countries. And looking forward, we have secured one 
of the most significant international conferences ever held in the region: the World 
Congress of the International Association for the Scientific Study of Intellectual 
Disabilities (IASSID) will attract 1,500 scientific professionals from all over the world 
to WTCC and downtown Halifax in July 2012. 

Our national markets performed well too, with visits from the Canadian 
Anesthesiologists’ Society and the Canadian Public Health Association among 
others, and we continue to enjoy building and maintaining strong relationships 
with regional clients, including Le council de Development economique de la 
Nouvelle-Ecosse, the Construction Association of Nova Scotia, OTANS and the 
Halifax Chamber of Commerce.

These events offer tremendous benefits well beyond the revenue they generate. 
When the world’s top experts gather to discuss advances in microbiology or law 
enforcement, our community is able to capitalize on a vital transfer of knowledge 
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Expanding our horizons



and expertise. That enhances Halifax’s reputation as a smart 
city, boosts our international profile and strengthens our ability 
to attract new business opportunities to our province.

At the same time, Exhibition Park’s exciting lineup of lifestyle 
events and trade shows drew enthusiastic visitors from all 
corners of the province. The Maritime Fall Fair provided an 
opportunity to celebrate our province’s rich agricultural 
heritage. Annual favourites such as the Halifax International 
Boat Show and the Nova Scotia Ideal Home Show, along with 
fresh new events like the Halifax Biker Bash, together drew 
over 136,000 attendees. This dynamic events mix led direct 

expenditures at Exhibition Park to jump more than 35 per 
cent year over year.

We continue to seek efficiencies, improve processes and 
implement green practices at our facilities. And we’re 
strengthening our capabilities through the Certified  
Meeting Planner designation and active membership in 
Meeting Professionals International and the International 
Congress and Convention Association. It’s a gold service 
standard that ensures, whether our guests have traveled 
across an ocean or just across the harbour, they’ll enjoy an 
extraordinary experience. 

 WTCC is a key economic driver for Nova Scotia. 
 In the last 10 years, it has generated $525 million in direct spending, 
 $485 million in incremental expenditures, over 13,200 person-years 
 of employment and $29 million in provincial tax revenues. 
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Expanding our horizons



Centre stage
Prime Minister Stephen Harper was among 203,925 avid hockey fans crowding  
the stands to cheer on Team Canada during the IIHF World Championship in May.  
The 25,000 music lovers who rewarded Sir Elton John with ovation after ovation 
during his tour-de-force performances in September smashed the Halifax Metro 
Centre’s two-night attendance record. Members of hometown band Sloan, pumped 
with the excitement of opening for A-list rocker Lenny Kravitz, swapped stories of their 
own favourite Metro Centre memories with a delighted sold-out crowd. And iconic 
Canadian singer-songwriter Neil Young was so bowled over by the enthusiasm of his 
10,000-strong, generation-spanning audience in November that he not only returned 
for a second show, he convinced his pal Paul McCartney to come for a visit as well.

As the premier facility for most entertainment and sporting events to visit our 
province, the Halifax Metro Centre is more than just a venue. It’s the major events 
nucleus of Atlantic Canada and the place where people come together to share 
extraordinary experiences.
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It’s official: Halifax Metro Centre is one of the top 100 
venues in the world. This year, POLLstar Magazine 
ranked HMC in 88th place on its annual list of the 
world’s top arena venues, based on ticket sales.
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It’s the diversity of those experiences that make HMC unique. Last year, families 
flocked to Blue Man Group, Holiday Festival on Ice, Riverdance, and the Royal Nova 
Scotia International Tattoo’s 30th anniversary celebrations. Concert-goers had Carrie 
Underwood, James Blunt, Bob Dylan, the Backstreet Boys and Daniel O’Donnell in the 
spotlight. In one four-day period this spring, HMC hosted the AUS Final 6 Basketball 
Championship, the Canadian Golf Trade Show, a concert by folk-rock heroes Great Big 
Sea, and Halifax Mooseheads hockey action. Turn-on-a-dime agility and responsiveness 
are our signature moves.

HMC delivers the best acts in sports and entertainment thanks to strong partnerships 
it has fostered with its anchor tenants, the Halifax Mooseheads and Halifax Rainmen, 
as well as promoters like GEG, Power Promotions, Sonic Entertainment and our own 
annual extravaganza, the Royal Nova Scotia International Tattoo. These partners have 
confidence we can get the job done, and every successful event forges the path for new 
artists to visit in the future.
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Connecting for success
Through its powerful global matrix, the World Trade Centre Atlantic 
Canada (WTCAC) supports its members by making the connections 
they need to step into the international trade arena — and ensures 
they’ve got the skills to succeed there.

Last year, WTCAC organized six major trade initiatives involving 
over 400 Atlantic Canadian companies and market visits to the 
United States, Mexico, Chile, Cyprus, the United Arab Emirates 
and India. With support from its key partners — the Atlantic 
Canada Opportunities Agency, Department of Foreign Affairs 
and International Trade, Industry Canada, Nova Scotia Economic 
Development and Nova Scotia Business Inc. — WTCAC played 
business matchmaker for clients ranging from cutting-edge web 
programmers to makers of handcrafted musical instruments.

Core trade education and mentoring programs continue to get 
stronger with high participation rates and now an expanded 
focus on youth entrepreneurs. In fact, WTCAC’s inaugural Youth 
Export Mentoring Program culminated in the organization’s most 
successful trade mission to date, generating solid new partnerships 
and sales that included an immediate $250,000 product order for 
one participant.

WTCAC has also increased its own international profile. Introductory 
courses it delivered in Cyprus, Mexico and New York on behalf of the 
Forum for International Trade Training were so well received that  
the program and our Atlantic Canadian team were promoted heavily 
on WTC-TV.

750,000 companies 

in 100 countries 

belong to the 

World Trade Center 

Association
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Winning conditions
At Trade Centre Limited, our confidence and capabilities are aligned. We’re proud 
of what we’ve achieved for Nova Scotians; now it’s about building for the future.

Our biggest opportunity lies in the development of new infrastructure, and 
working in partnership with our stakeholders has never been more important. 
A new, expanded convention centre at the heart of a vibrant downtown precinct 
will help us lure major international events to our shores — and the major 
economic and cultural benefits that go hand in hand. 

It’s all about building  Canada’s favourite event destination.
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To the Shareholder of Trade Centre Limited

We have audited the consolidated balance 
sheet of Trade Centre Limited as at March 
31, 2009 and the consolidated statements of 
operations and deficit and cash flows for the 
year then ended. These financial statements 
are the responsibility of the Company’s 
management.  Our responsibility is to express 
an opinion on these financial statements 
based on our audit.

We conducted our audit in accordance 
with Canadian generally accepted auditing 
standards. Those standards require that 
we plan and perform an audit to obtain 
reasonable assurance whether the financial 
statements are free of material misstatement. 
An audit includes examining, on a test basis, 
evidence supporting the amounts and 
disclosures in the financial statements. An 
audit also includes assessing the accounting 
principles used and significant estimates 
made by management, as well as evaluating 
the overall financial statement presentation.

In our opinion, these consolidated financial 
statements present fairly, in all material 
respects, the financial position of the 
Company as at March 31, 2009 and the results 
of its operations and its cash flows for the 
year then ended in accordance with Canadian 
generally accepted accounting principles.

Chartered Accountants
Halifax, Canada
May 29, 2009

Auditors’ Report

The accompanying financial statements of Trade Centre Limited 
have been prepared by management in accordance with 
generally accepted Canadian accounting principles and contain 
certain items that reflect the best estimates and judgment 
of management. The integrity and objectivity of the data in 
these financial statements are management’s responsibility. 
Management is responsible for ensuring that all information in 
the Annual Report is consistent with the financial statements.

In support of its responsibility, management has developed 
and maintains financial and management control systems and 
practices to provide reasonable assurance that transactions are 
properly authorized and recorded, that financial information 
is reliable, that the assets are safeguarded and liabilities 
recognized, and that the operations are carried out effectively.

The Board of Directors’ Audit Committee oversees manage-
ment’s responsibilities for financial reporting. The Audit 
Committee meets regularly with management and our 
independent auditors to review internal accounting controls, 
audit results, accounting principles and practices, and to review 
and approve the financial statements.

These financial statements have been audited by the 
corporation’s external auditors, KPMG LLP, and their report is 
presented herein.

 

 

Scott Ferguson   Carrie Cussons
President & CEO    Chief Financial Officer

Management’s responsibility 
for financial reporting

Financial 
Statements
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Consolidated Balance Sheet
Year ended March 31, 2009, with comparative fi gures for 2008

  2009  2008

Assets
Current assets:
     Cash and cash equivalents $ 9,130,675 $ 3,936,068 
     Accounts receivable (note 3)  3,702,288  2,190,889 
     Inventories   116,832  162,754 
     Prepaid expenses  484,930  771,398 
  13,434,725  7,061,109 
Capital assets (note 4):
Land, building, furniture and equipment and tenant leaseholds  51,451,923  48,390,711 
Less accumulated depreciation and amortization  34,880,780  32,451,994 
  16,571,143  15,938,717 

 $ 30,005,868 $ 22,999,826 

Liabilities and Shareholder’s Equity
Current liabilities:
     Accounts payable and accrued liabilities $ 2,124,993 $ 2,172,015 
     Event deposits  932,150  605,420 
     Deferred revenue  67,302  54,914 
     Due to Province of Nova Scotia  13,394,317  7,249,555 
  16,518,762  10,081,904 
Other liability (note 5):  1,198,970  923,499 
Longterm service awards   383,655  345,086 
Deferred capital contributions (note 6)  8,347,438  6,472,525 
  26,448,825  17,823,014 
Shareholder’s equity:
     Share capital:
          Authorized:
                    1,000,000 common shares without par value
          Issued and outstanding:
                    100 common shares  100  100 
     Contributed surplus (note 7)  45,173,101  45,173,101 
     Defi cit  (41,616,158)  (39,996,389) 
  3,557,043  5,176,812 
Commitments (note 8)

 $ 30,005,868 $ 22,999,826 

See accompanying notes to consolidated fi nancial statements.

On behalf of the Board   , Director   , Director



Consolidated Statement of Operations and Defi cit
Year ended March 31, 2009, with comparative fi gures for 2008

  2009  2008

Revenues:
      Convention Centre $ 6,651,366 $ 5,304,155
      Offi ce Tower  2,330,485  2,392,090
      Exhibition Park  2,019,215  1,960,167
      World Trade Centre  267,183  236,671
      Events Halifax  1,077,272  228,198
      Ticket Atlantic  2,245,215  1,459,417
      Halifax Regional Municipality Convention Centre  
            operating subsidy (note 9)  570,168  554,099
  15,160,904  12,134,797

Expenses (note 10):
      Event expenses  6,353,984  5,624,645
      Salaries, wages and benefi ts  3,859,555  3,587,932
      Administration  1,330,402  1,004,495
      Advertising and marketing  583,105  641,211
      Maintenance  1,360,922  1,297,208
      Energy  961,326  1,023,164
      Taxes and insurance  972,049  1,192,447
  15,421,343  14,371,102

Loss before the undernoted  (260,439)  (2,236,305)

Other income:
      Gain on sale of capital assets  5,224  3,391
      Interest income  145,246  82,447
  150,470  85,838

Income (loss) before depreciation and amortization  (109,969)  (2,150,467)

Depreciation and amortization  2,428,786  2,264,931
Amortization of deferred capital contributions  (918,986)  (760,505)
  1,509,800  1,504,426

Loss for the year  (1,619,769)  (3,654,893)

Defi cit, beginning of year  (39,996,389)  (36,341,496)
 
Defi cit, end of year $ (41,616,158) $ (39,996,389)

See accompanying notes to consolidated fi nancial statements.
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Consolidated Statement of Cash Flows
Year ended March 31, 2009, with comparative fi gures for 2008

  2009  2008

Cash provided by (used in):

Operations:
      Loss for the year $ (1,619,769) $ (3,654,893)
      Items not involving cash:
            Amortization of deferred capital contributions  (918,986)  (760,505)
            Depreciation and amortization  2,428,786  2,264,931
            Gain on disposal of capital assets  (5,224)  (3,391)
            Other liability  275,471  275,471
      Change in noncash operating working capital  5,257,849  4,651,969
  5,418,127  2,773,582

Financing:
      Increase in long-term service awards  38,569  45,062
      Receipt of government capital contributions  2,793,899  3,212,134
  2,832,468  3,257,196

Investments:
      Proceeds from disposal of capital assets  5,224  3,391
      Purchase of capital assets  (3,061,212)  (3,668,821)
  (3,055,988)  (3,665,430)

Increase in cash   5,194,607  2,365,348

Cash, beginning of year  3,936,068  1,570,720

Cash, end of year $ 9,130,675 $ 3,936,068

See accompanying notes to consolidated fi nancial statements.
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1.  Significant accounting policies:

 (a) Basis of presentation:
   The consolidated financial statements include the accounts 

of Trade Centre Limited and those of Maritime Fall Fair 
Association (the “Association”). Trade Centre Limited 
exercises control over the Association by virtue of its ability 
to control the Association’s Advisory Board. The Association 
was incorporated under the Nova Scotia Societies Act on 
December 22, 1999 and its principal activity is the operation of 
the annual agricultural fair located at Exhibition Park.

 (b) Divisional operations:
   The Trade Centre Limited consists of six divisions: the 

Convention Centre, Events Halifax!, the Office Tower, Exhibition 
Park, the World Trade Centre and Ticket Atlantic. Revenue and 
expenses are recorded on the accrual basis.

 (c) Cash and cash equivalents:
   Cash and cash equivalents include amounts on deposit with 

financial institutions and investments with maturities of 90 
days or less.

 (d) Inventories:
   Inventories are valued at the lower of cost and net realizable 

value. 

 (e) Capital assets:
   Capital assets are stated at cost. Depreciation and 

amortization is provided using the following methods and 
annual rates:

  
  Asset Basis Rate

  Building Straight-line 10 to 30 years
  Furniture and equipment Straight-line 3 to 5 years
  Vehicles Declining balance 30%
  Tenant leaseholds Straight-line Lease term

   Capital assets are reviewed for impairment whenever events 
or changes in circumstances indicate that the carrying 
amount of an asset may not be recoverable. Recoverability of 
assets to be held and used is measured by a comparison of 
the carrying amount of an asset to estimated undiscounted 
future cash flows expected to be generated by the asset. If the 
carrying amount of an asset exceeds its estimated future cash 
flows, an impairment charge is recognized for the amount by 
which the carrying amount of the asset exceeds the fair value 
of the asset.

 (f) Deferred capital contributions:
   Government assistance towards the acquisition of capital 

assets has been deferred and is being amortized to income 
on the same basis as the assets to which they relate are being 
depreciated.

 (g) Long-term service awards:
   Upon retirement, employees are eligible for a public service 

award equal to one week’s salary per year of service to a 
maximum of six months salary. Management recognizes 
compensation expense on an accrual basis.

 (h) Use of estimates:
   The preparation of financial statements requires 

management to make estimates and assumptions that affect 
the reported amounts of assets and liabilities and disclosure 
of contingent assets and liabilities at the date of the financial 
statements and the reported amounts of revenues and 
expenses during the year. Actual results could differ from 
those estimates.

2. Change in accounting policies:

  Effective April 1, 2008, the Company adopted the Canadian 
Institute of Chartered Accountants’ Handbook Section 1535–
Capital Disclosures, Section 3031–Inventories, Section 3862–
Financial Instruments Disclosures, and Section 3863–Financial 
Instruments Presentation.

  Section 1535–Capital Disclosures: establishes standards for 
disclosing information about an entity’s capital and how it is 
managed. The Company has complied with the new disclosure 
requirements beginning April 1, 2008.

  Section 3862–Financial Instruments Disclosures: describes the 
required disclosures related to the significance of financial 
instruments on the Company’s financial position and 
performance and the nature and extent of risks arising for 
financial instruments to which the entity is exposed and how  
the entity manages those risks.

  Section 3863–Financial Instruments Presentation: establishes 
standards for presentation of financial instruments and 
nonfinancial derivatives.

  As required by the transitional provisions, these new standards 
have been applied without restatement of prior period amounts.  
The information related to these sections is contained in note 13.

Notes to Consolidated Financial Statements
Year ended March 31, 2009

Trade Centre Limited (the “Company”) is incorporated under the laws of the Province of Nova Scotia and its principal business 
activities include the operation of a trade and convention centre, the provision of marketing and promotion services, leasing of  
office and commercial space and the operation of Exhibition Park.  Trade Centre Limited is a government business-type enterprise 
as defined by Public Sector Accounting and Assurance Recommendations.
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5. Other liability:
 
  Trade Centre Limited has a supplemental pension arrangement 

with the President and Chief Executive Officer to provide 
postemployment benefits. The most recent valuation performed  
reflects a total post retirement pension obligation of $1,198,970 at 
the expected retirement date of the President and Chief Executive 
Officer.  The cost of the post retirement pension obligation has 
been accrued over the estimated remaining service life of the 
individual who retired on April 1, 2009. 

  As at March 31, 2009 the estimated accrued benefit obligation is 
$1,198,970 (2008  $923,499).  The benefit expense for the year is 
$275,471 (2008  $275,471), half of which has been allocated to the 
Halifax Metro Centre.

  The significant actuarial assumptions adopted in measuring the 
Centre’s accrued benefit obligation are as follows:  discount rate  
4.95% (2007  4.95%); rate of compensation increase  0% (2007  0%).

6. Deferred capital contributions:
 
  Trade Centre Limited has entered into an agreement with the 

Province of Nova Scotia (the “Province”) for the Province to fund a 
capital renovation plan, expected to be completed by fiscal 2010 
at a total estimated cost of $11,250,000.  The costs of the capital 
renovation are being capitalized as capital assets with the funding  
recorded as deferred capital contributions.  These amounts are 
being amortized on a straightline basis over periods ranging from 
10 to 15 years.

7. Contributed surplus: 

   2009  2008
 
 Government of Canada $ 2,750,000 $ 2,750,000
 Halifax Regional Municipality  1,500,000  1,500,000
 Province of Nova Scotia  40,923,101  40,923,101

  $ 45,173,101 $ 45,173,101

  Contributed surplus consists of nonrepayable grants from the 
three levels of government as set forth above to assist in the  
financing of the capital cost of the project.  These grants have 
been treated as contributed surplus since they have been  
received by virtue of the Province of Nova Scotia’s position as  
the sole shareholder of the Trade Centre Limited.

2. Change in accounting policies (continued):

  Section 3031–Inventories: prescribes the measurement of 
inventories at the lower of cost and net realizable value, with 
guidance on the determination of costs including allocation of 
overheads and other costs to inventory.  Reversals of previous 
write-downs to net realizable value are permitted when there is 
a subsequent increase in the value of inventories. The change did 
not result in a material difference, accordingly, the prior year’s 
financial statements have not been restated.

3. Accounts receivable:

   2009  2008
 
 Halifax Metro Centre $ 2,582,024 $ 1,243,958
 Convention Centre events  747,608  497,948
 Exhibition Park events  96,515  42,051
 Events Halifax funding  79,309  212,017
 Atlantic Canada World Trade Centre  58,820  38,631
 Other  30,331  103,934
 Office tower rents  122,821  116,804
   3,717,428  2,255,343

 Provision for doubtful accounts  (15,140)  (64,454)

  $ 3,702,288 $ 2,190,889

4. Capital assets:

       2009  2008
      Accumulated
     depreciation and   Net book   Net book 
   Cost   amortization  value   value 

 Land $ 213,113 $ – $ 213,113 $ 213,113
 Building  45,248,414  29,704,701  15,543,713  14,878,404
 Furniture and equipment  4,428,083  3,655,777  772,306  831,103
 Vehicles  34,595  7,006  27,589  –
 Tenant leaseholds  1,527,718  1,513,296  14,422  16,097

  $ 51,451,923 $ 34,880,780 $ 16,571,143 $ 15,938,717
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8. Commitments:

  Trade Centre Limited is committed to minimum annual operating 
lease, signage and other payments as follows:

 2010 $ 448,541
 2011  44,557

   $ 493,098

9.  Halifax Regional Municipality Convention Centre  
operating subsidy:

  Pursuant to the Financing Agreement of May 14, 1982, the Halifax 
Regional Municipality makes an annual contribution to the 
operating deficit of the Convention Centre. Trade Centre Limited 
has recognized the contribution relating to the 2009 fiscal year in 
these consolidated financial statements.

10. Inventories expensed:

  During the year the inventories expensed through the statement 
of operations amounted to $1,416,425 (2008  $1,365,066).

11. Related party transactions:

  The Company rents significant office tower space to departments 
and agencies of the Province of Nova Scotia. For the year ended 
March 31, 2009, rental revenue and tenant recoveries included 
$1,840,528 (2008  $1,852,715) received from departments and 
agencies of the Province of Nova Scotia.

  Included in Events Halifax revenues are event management fees 
received from the Centre recoverable from event activities. Events 
Halifax (“Eh!”) is a division of the Centre.

  These transactions are in the normal course of operations and are 
measured at the exchange amount of consideration established 
and agreed to by the related parties.

12. Employee Pension Plan:

  Employees of the Centre participate in the Public Service 
Superannuation Fund (the “Plan”), a contributory defined benefit 
pension plan administrated by the Province of Nova Scotia, 
which provides pension benefits based on length of service and 
earnings.  Contributions to the Plan are required by both the 
employees and the employer.  Total employer contributions for 
2009 were $266,618 (2008  $247,715) and are recognized as an 
expense in the period.  The Centre is not responsible for any 
underfunded liability, nor does the Centre have any access to any 
surplus that may arise in this Plan.

13.  Fair value of financial instruments and risk management:

 (a) Fair values:
   The Company’s financial instruments, being cash and cash 

equivalents, accounts receivable, accounts payable and 
accrued liabilities, other liability and Due to the Province of 
Nova Scotia, approximate fair value due to their shortterm 
nature.  It is not possible to determine the fair value of the 
longterm service awards due to the uncertainty of the timing 
of the payout of the award.

 (b) Credit risk:
   The Company’s assets are primarily exposed to credit risk 

which is the risk that a debtor may not pay amounts owing 
thus resulting in a loss.  To mitigate this risk the Company 
undertakes credit checks to ensure the credit worthiness of 
its customers prior to entering into any rental agreements or 
other contracts.

 (c) Capital:
   The Company carries out its programs in conjunction with the 

contributed surplus (note 7) that has been provided to it over 
the years.  In addition it receives an operating subsidy from 
the Halifax Regional Municipality on a yearly basis (note 9).  
The day to day operations are funded by the revenues received 
and amounts due to the Province of Nova Scotia

Notes to Consolidated Financial Statements (continued)
Year ended March 31, 2009
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TCL Five Year Highlights 2008/09 2007/08 2006/07 2005/06 2004/05
     
Revenues  $ 15,160,904  $ 12,134,797   $ 13,576,000   $ 11,144,940   $ 10,282,641 
Income (loss) before depreciation  $ (109,969)  $ (2,150,467)  $ (416,099)  $ (702,002)  $ (456,025)
     
Convention Centre & Windows     
Revenues $ 6,651,366  $ 5,304,155   $ 5,952,291   $ 6,033,908   $ 5,250,895
Meals served 72,885 68,378 85,250 75,592 90,887
Attendance 96,534 93,856 123,795 142,600 96,950
Event bookings 572 624 680 566 491
     
Offi ce Tower     
Rental Revenues $ 2,330,485  $ 2,392,090   $ 2,338,414   $ 2,295,192   $ 2,275,780
Average Occupancy 99.1% 99.2% 100.0% 100.0% 99.8%
     
World Trade Centre     
Revenue $ 267,183  $ 236,671   $ 364,544   $ 703,279   $ 523,429 
Members  90* 90* 78* 226 225
     
Exhibition Park      
Revenues $ 2,019,215  $ 1,960,167   $ 2,070,207   $ 1,610,473   $ 1,713,427
Attendance 136,228 129,308 142,443 131,168 178,208
Event days** 261 220 260 267 288
     
Ticket Atlantic     
Revenues $ 2,245,215 $ 1,459,417  $ 1,423,342    
Events 298 279 232    
       

Halifax Metro Centre ***     
Five Year Highlights 2009 2008 2007 2006 2005
     
Revenues $ 8,530,335  $ 7,336,750   $ 7,755,357   $ 8,921,792   $ 6,579,256 
Excess of revenues over  $ 678,890 $ 821,141  $ 1,115,371   $ 12,719   $ 15,163
expenditures
     
Attendance 654,106 530,592 521,393 635,636 511,460
Event days** 164 149 177 149 136

     
* Represents a change in reporting methodology.  Information is now collected on organizational memberships not individual members.  

** Actual number of days facility is in use by tenants and/or does not include ice rentals or seasonal sport usage.   

***  Revenues and expenses for the Halifax Metro Centre are not refl ected in this report. Halifax Metro Centre is a facility owned by the 
Halifax Regional Municipality and operated by Trade Centre Limited under a management agreement. All operating income accrues 
to the municipality, and all capital improvements are funded by the municipality.
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Chair, Board of Directors, 2003-2009

Chairman’s 
message
On behalf of the Board of Directors, it is my great pleasure to share 
with you the 2008-2009 Annual Report for Trade Centre Limited. TCL 
had a terrific year, generating $176.1 million in direct and incremental 
expenditures for the benefit of Nova Scotians through hosting 698 
events and 886,868 visitors. The organization received national 
recognition for hosting the best sporting event in the country, the 
2008 IIHF World Hockey Championship.

The board congratulates Scott Ferguson on his new role as President 
& CEO of one of this province’s strongest economic engines. He and 
his colleagues at TCL will no doubt continue to raise the bar, attracting 
and hosting world-class major events that contribute to making Nova 
Scotia a thriving place to live, work, do business and raise families.

The board thanks The Honourable Stewart McInnes for this leadership 
of the board’s activities over the past six years and Fred MacGillivray 
for his dedication to TCL as President & CEO for the past 15 years.

As we strive to compete with other North American cities  
and provinces, it is critical that we keep building our capacity for 
major events and conventions. It is the huge economic spin-offs 
that are quickly propelling other cities toward renewing existing 
convention facilities and building new events infrastructure. We 
support TCL’s leadership team as they continue to focus on making 
this province, and its capital city, Canada’s favourite event destination.

     Gordon D. Gillis
     Chair, Board of Directors

Most event photos are copyright Martin Jardine, with the following exceptions. Mike Dembeck: Halifax 
Mooseheads, cover and page 9; WTCAC business reception, cover and page 10; Saltscapes Expo, page 6; Team 
TCL photo, page 12  •  International Ice Hockey Federation: cover, pages 2-3, 9, 15.  •  Clipper Ventures: Clipper  
07-08 Round-the-World Yacht Race, cover and page 5  •  Doug O’Neill: Nova Scotia International Tattoo, cover 
and page 4  •  Nick Pearce: Halifax Rainmen, cover and page 8  •  Kyle Warkentin: Downtown Halifax aerial, 
page 14  •  Report text and design are by Amber Harkins Creative Media  •  No part of this report may be 
reproduced without prior written permission granted by Trade Centre Limited..
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Trade Centre Limited (TCL) is a provincial crown corporation 
that operates five business units: World Trade & Convention Centre, 

Exhibition Park, Ticket Atlantic, Halifax Metro Centre, and
World Trade Centre Atlantic Canada. TCL’s mandate is to
create economic and community benefits by bringing 

people together in Halifax and Nova Scotia. 

PO Box 955, Argyle Street, Halifax, Nova Scotia B3J 2V9
www.tradecentrelimited.com




